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Filmop was founded in the early '70s as a company specialising in the production of manual equipment for the 

professional cleaning of environments. 

Positioned in the centre of north-eastern Italy, today it is a leading company in the cleaning sector and a 

trusted partner for thousands of professionals operating in this market, proud to spread "made in Italy" 

throughout the world. For this reason, the company has always chosen to design and produce its products only 

in Italy. 

The Filmop plant covers an area of 30,000 square meters including warehouses for the storage of semi-finished 

and finished products, administrative, sales and marketing offices, production departments, assembly 

departments and a laboratory for research and development. 

Today Filmop International exports to 80 countries around the world with maximum speed, reliability, and 

efficiency. It has been present on the American market with a distributor branch since 2004. 

 

The principles that have inspired Filmop's policy from the outset and guided the growth of Filmop International 

include: 

• a strong drive for innovation and research; 

• a constant focus on customer satisfaction; 

• unrivalled production flexibility; 

• a remarkable speed of execution of orders with fast and punctual shipments; 

• the promotion of a culture of respect for environmental values; 

• full compliance with current legislation on product and work safety; 

• constant attention to limiting business risks and maximising opportunities. 

Filmop International's primary objective is to design and manufacture the best cleaning systems that meet the 

most different needs of the market, placing the well-being and health of the person at the centre of each 

project, while respecting the environment where we live. 

The Management is aware that in order to achieve these objectives it is necessary to adopt a system of values 

known and shared by all the components of the organisation that direct the activities of each one towards the 

most complete satisfaction of the customer and other relevant parties, considering the context in which the 

company operates. 

This Policy is the basis of the Quality Management System and the Product Safety System inspired by the BRC 

global standard consumer product, therefore, as such, it must be communicated to interested parties and must 

be understood and applied by all personnel involved in company improvement programmes. 

 
The Management 

 

 


